
Special Live Virtual Workshop 
How MSPs Can Package,  
Price, Market And Profitably Deliver  
Cyber Security Solutions
Event Date: Thursday, June 18, 2020 
Start Time: 11:00am ET / 10:00am CT / 9:00am MT / 8:00am PT
End Time:   7:00pm ET / 6:00pm CT /  5:00pm MT / 4:00pm PT

What This Event Is About:
This LIVE virtual event will be 100% focused on how to sell security solutions  
to combat cyber security threats. The attendees’ KEY areas of interest will be  
in selling recurring revenue services (manual backup, remediation,  
managed firewall security services, spam filtering, content filtering and other  
SMB IT services). This event should be sponsored by those companies looking  
to engage with the IT industry’s most productive, sales-driven and  
fastest-growing resellers in the world.

What Are The Event Topics?
Sessions led by Robin Robins, Founder and CEO of Technology Marketing 
Toolkit, include the following: 
• How To Package, Price And Sell Cyber Security Solutions 
• Protecting Your MSP From Cybercrime
• Marketing Cyber Security Solutions
• Dark Web Monitoring And Phishing For Prospecting And Profit

Who Will Be Attending?
We GUARANTEE a minimum of 1,000 of our clients in attendance.   
Our clients consist of MSP/MSSP/IT services business owners/CEOs  
who sell outsourced IT services and support. Their service offerings include  
cyber security solutions, managed services, phone systems, computer  
hardware/software and cloud computing. What makes these partners unique  
is their willingness to invest time and money in marketing, sales and GROWTH. 

Robin Robins is the founder and 
CEO of Technology Marketing 
Toolkit, Inc., the industry’s largest, 
fastest-growing C-level peer 
group in the IT services industry. 
Since 2002, her organization 
has consulted with over 10,000 
MSPs, VARs and IT services 
firms on the topic of marketing, 
sales development and growth. 
She has established herself as a 
leading authority in this industry, 
with more documented client 
success stories than any other 
marketing firm or consultant in 
the IT services industry.

Who is Robin Robins?

For more information, Contact Our Senior Sponsorship Consulting Team: 
Sponsors@TechnologyMarketingToolkit.com  |  Phone 844-999-0555
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INCLUDES:
• 45 Minute Speaking Spot– Topic must be cyber security related, educational with a light 

pitch. Option to prerecord your session remotely or present live in Nashville studio
• Event will be promoted to our entire database of 40K clients and prospects
• You will receive the list of all registered attendees
•	 You	will	receive	a	recording	of	your	session	to	distribute	and	use	as	you	see	fit
• Ability to invite your clients/prospects for free
• Customized Virtual Trade Show Booth – Upload digital content including documents, 

videos, links to web-pages and social media, prize giveaways, etc. with the ability to chat 
directly with attendees and engage in one-on-one Zoom meetings

COMMERCIAL:
• During each 15-minute break, we will air a prerecorded  

5- to 7-minute interview with the event MC and one of our sponsors  
(there	are	a	total	of		(five)	15-minute	breaks)

INCLUDES:
• Customized Virtual Trade Show Booth – Upload digital content including documents, 

videos, links to web-pages and social media, prize giveaways, etc. with the ability to 
chat directly with attendees and engage in one-on-one Zoom meetings

• You will receive a list of attendee’s contact name and company who visit your booth. 
Additional contact information will also be included of those attendees who select to 
opt in.

 *Add-On: 5-7-minute commercial -  +$5,000  
(see A La Carte Opportunities below for commercial description)
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Cyber Security Live Cast Sponsorship Opportunities

Client Demographics

“Many preferred the virtual 
booth because it allows them 
to be more comfortable with 
talking to people” 

Dana Liedholm

The entire TMT team gave us great 
support, and so many people said they 
were really enjoying the virtual show 
format. We were so impressed with the 
execution, but not surprised, because of  
COURSE Robin’s shows are going to be 
great, in person AND virtual.

ID Agent, Chief 
Marketing Officer

45 Minute 
Speaking Spot

(Includes Virtual Trade Show Booth)

Availability: 5
Investment: $75,000

Commercial
Interview
Availability: 5

Investment: $10,000

Virtual Trade
Show Booth

Availability: 5
Investment: *$15,000
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What Our Sponsors Are Saying 
About Our Virtual Events

“I have to applaud them for putting 
on the best virtual event I have 
participated in!”

“We received more active leads and 
higher conversion rates from the 
virtual event than if we were at a 
traditional trade show”

“Boot Camp continues to be a 
strong ROI driver – even virtually!”

“We had 20 to 30 sales demos at the 
virtual event, which far exceeded 
our expectations”

Rob Rae

Tori Burl

Katie Schlatter

David Converse

Much like other events that were slated to take 
place in-person this year, the Robin Robins IT Sales 
and Marketing Boot Camp event was forced to 
adapt and shift to a virtual medium. We have been 
participating in these events for a number of  years, 
and while Robin Robins’ IT Sales and Marketing 
was met with unforeseeable challenges, they didn’t 
miss a beat.

I was apprehensive about sponsoring a virtual 
event, but the team from Technology Marketing 
Toolkit did a great job transitioning the live event 
to a virtual platform. The training Robin’s team 
provided helped make it go very smoothly, and we 
found it very easy to navigate through the virtual 
trade-show floor.

The virtual event provided highly engaging 
conversations at the booth, and during our live 
presentations it gave us an opportunity to share 
multiple pieces of  educational content and connect 
with more attendees than we normally would at a 
physical event. As a vendor, you feel well taken 
care of  by the Robin Robins team!

We loved sponsoring this event and got great 
exposure, having anywhere between 12 and 30 
attendees visiting the booth every hour. What also 
made the show so great was that our whole team 
was able to be engaged at a show, where we would 
otherwise not have that ability at a live event.

Datto, Senior VP Business Development

Ruby Receptionist, Partner & Event Manager

Huntress Labs, Field Marketing Manager

UCXmarket, VP Sales
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“Virtual Boot Camp was a learning 
experience for us all but, an 
extremely positive one”

“Exceeded even live in-person 
events”

“Profitable, And A Total Home Run!”

Dan Tomaszewski Dave Goldie

Cynthia Schreiner

Being able to talk with all our partners and 
prospects who were excited about our newly 
released Powered Services for VSA or RMM at this 
year’s event was tremendous. Robin and the entire 
TMT team did an amazing job pulling this from an 
in-person to a virtual Boot Camp. We saw 
thousands of  MSPs looking at our collateral and 
asking for more information on Kaseya’s IT 
Complete. In a time when tech efficiency and 
overall software cost are significantly important, we 
saw a ton of  engagement due to the fact that our IT 
Complete is saving MSPs on average 30% with all 
our solutions.

This virtual event has exceeded not only our 
diminished expectations of  this event moving to a 
virtual format, but also our original expectations of  
the in-person event. As with all events, the true 
measure of  ROI won’t be realized for months, but 
the opportunity for ROI already exceeds our 
expectations. I am so thankful and proud of  the 
entire RR/TMT team for pulling off  such an amaz-
ing event, under impossible circumstances. When 
it comes to virtual events, the bar has been set very 
high.

Robin Robins’ Virtual Boot Camp has been a total home run for Liongard! We’ve been able to engage with so 
many prospects and partners in our virtual booth. We’ve closed a number of  deals, booked meetings and had 
quality conversations with highly qualified prospects. It’s been really fun to do something different in the midst 
of  this unique time. I can’t wait to do our next virtual event!

Kaseya, VP of Channel Success & 
Powered Services 

Cytracom, VP of Channel

Liongard, Community Manager

What Our Sponsors Are Saying 
About Our Virtual Events


